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1 Introduction

The task of speaker recruitment and recording planning is essential to avoid critical delays within the project. 

Partners have been asked to complete a questionnaire in which information on central issues in speaker recruitment and recording planning have been requested. This is presented in the following sub-sections.

A time schedule is also given for each individual partner and presented in Appendix A.  This time schedule will subsequently be put on the SpeechDat-Car WWW-server and partners will be asked, for every month,  to report their figures in relation to the time schedules. Further, if any deviations are observed, partners will be asked to give reasons for this and to describe compensation schemes implemented.

1.1 Resources for speaker selection

Briefly describe the resources you plan to apply for selecting potential speakers (e.g. existing database). Also give estimates, if possible, of the expected success rates.

1.2 Triggering media

Describe the type of media you intend to use to trigger people to participate.

1.3 Approach & instructions to speakers

Briefly describe the procedure for 

· making appointments with speakers

· arranging the recordings

· instructing the speakers

Give estimates of the duration of the recording sessions and maximum capacity per day.

Also include examples, if available, of instruction sheets and other material given to the speakers.

1.4 Planned speaker typology

Describe the planned typology (region distribution, age v. gender, regions v. gender).

1.5 Major riscs

Give estimates of the major riscs in the described recruitment schemes and recording procedures and potential repair strategies.

1.6 Time schedule

Make a specific plan, from T7 to T24, of the expected number of speakers being recorded and annotated (this will go into a Web-page for subsequent monitoring of the project progress). Use the table on the next page.

Alcatel, ITC-Irst, CRF

1.7 Introduction

This recruiting plan could be subject to changes in the future, as if speakers resources are quite well known, the speakers characteristics cannot be evaluated yet.

1.8 Resources for speaker selection

ITC-Irst can rely on more than one hundred potential speakers, including employees, family members, relatives and friends, who already contributed in the past to speech database collections. These people include different regional accents, but most of them are from the “Trentino” region (North East of Italy).

Alcatel Telettra in Milan can contribute to 50 other speakers, staff members as well as students from research center contacts (e.g. CEFRIEL). Centro Ricerche Fiat will add 50 speakers from staff, making 100 speakers mainly representing the North West region of Italy.

This will be completed with the help of ITC-Irst contacts from center and south Italy (e.g. Florence, Rome) for another 100 speakers.

1.9 Triggering media

As mentioned above, recruitment is made through the partners and their collaborators. For the major part of the speaker population, an email contact will also be possible, making easier the triggering.

Each speaker outside partners staff will be paid approximately 25 ECU.

1.10 Approach & instructions to speakers

Each speaker will be firstly contacted by phone. During the phone call, the project and the recording procedure will be explained. In this way, we intend to avoid people who present a lack of motivation. Each speaker will be reminded of the appointment the day before by phone.

Just  before the beginning of the session, an instruction sheet will be given to the speaker to clarify some technical aspects of the acquisition procedure. In addition, a security sheet will inform the speaker with all the security rules to respect. During each session, only the speaker and the instructor will be in the car.

For each item the speaker will be asked to take care and to choose, without stress, the moment to start the acquisition. We expect to repeat several items, as some of them are difficult to utter.

Before and after each session, a general check on the data so far collected will be done. In this way, we will be able to repeat immediately part of the session if any troubles occurred (e.g. amplifier batteries are low).

For all of these reasons, we estimate a 45 minutes duration for each session and more than two hours by speaker. Consequently, a three speakers recording (i.e. 6 sessions) per day will be possible. 

1.11 Planned speaker typology

Italy is divided in four macroregions:

North West: Piemonte, Valdaosta, Liguria, Lombardia

North East: Trentino - AltoAdige, Veneto, Friuli - VeneziaGiulia, Emilia - Romagna

Center: Toscana, Umbria, Abruzzo, Molise, Lazio

South: Basilicata, Campania, Calabria, Puglia, Sardegna, Sicilia

Due to difficulties in reaching some of the towns of South Italy, we expect a minimum of 70 speakers for Center and 50 speakers for South Italy, and a minimum of 80 speakers for the North West of Italy. The remaining 100 speakers will be from the North East, but during database collection we will try, if possible, to better balance these proportions.

Then, we plan to obtain an exact subdivision of speakers gender (50% male, 50% female).

Finally, concerning the age, it is likely to obtain the following proportions: 16-30 years: 40%; 31-45 years: 40%; 46-61 years: 18%; over 61: 2%.

1.12 Major risks

One of the major risks could be that the characteristics of available speakers don't satisfy the specification requirement, and that this recruiting plan had to be adapted in consequence, this being costly in terms of time and money.

1.13 Time schedule

Recordings are planned to start mid February 1999 (T10), and to last until March 2000 (T23). Vodis II time constraints require 200 speakers to be recorded before November 1999 (T19).

Annotations will always be completed in the two weeks following the acquisition.

KNOWLEDGE

1.14 Introduction

This is a preliminary recording and recruitment plan that might be subject to substantial changes in the future.

1.15 Resources for speaker selection

Knowledge’ staff as well as those of the other companies composing the DIS group, which our company belongs to, have expressed their willingness to participate in database recordings or other tests in the future. Moreover, volunteers also exist from other parts of Greece covering most of the Greek dialects.

It is estimated that by calling to the above volunteers, a significant amount of potential speakers can be recruited.

1.16 Triggering media

Every co-operative volunteer will be asked to report to their relatives and friends who possibly would be willing and able to take part in SpeechDat-Car recordings.

Employees of DIS group of companies and their family members / friends certainly have relatives and friends living in other cities of Greece. By contacting them directly by phone or mail, it would be a good way to recruit them.

One way to recruit especially young people is to send messages to the Universities of the country and ask them to publish them. These two ways can provide us with the rest of the potential speakers.

1.17 Approach & instructions to speakers

A planning is drawn up per region, per day and per speaker for each 2 recording sessions. The recordings will be executed per region. Recording locations will be set up in different main regions. Appointments with the speakers will be made and confirmed by phone and/or mail according to the planning. The mobile platform will be driven to the location and the fixed platform will be made accessible in the different regions.

Upon arrival speakers will be welcomed, they will be instructed and will have some time to prepare themselves. It is anticipated that instruction sheets will be prepared for them in order for us to further facilitate the process.

1.18 Planned speaker typology

Goals for Greek database age distribution are the following ones:

18 – 24 years
20%

25 – 29 years
25%

30 – 39 years
25%

40 – 49 years
20%

50 – 59 years
10%


Goal in gender distribution is 47-53% of both male / female.

Region distribution covers most of the Greek dialects.

1.19 Major risks

Risks are related to equipment malfunction and speakers refusing to drive while reading and recording. Equipment malfunction can be countered by backup equipment. Speaker not wanting to drive and read is only to be repaired by getting other speakers, which will delay and increase the costs of recruiting and recording.

Critical success criteria:

· Conditions of insurance for speaker, co-driver, and the equipment

· Permission from the Ministry of Public Order to carry out the experiment on national roads

1.20 Time schedule
Knowledge estimates each recording / 2 sessions to last 1 hour and 10 minutes per speaker and expects to be able to complete from 1 to 2 recordings per day.

· The plan is to complete the recording of 25-28 persons per month.

· The time-period T10 includes the test-recordings of 10 persons, 2 sessions each.
Department of Phonetics, University of Munich, BOSCH GmbH, Stuttgart and BMW AG, Munich

1.21 Introduction

The German SpeechDat-Car data collection is performed by the Department of Phonetics and Speech Communication (IPSK) at the University of Munich under a subcontract of Robert BOSCH GmbH, Stuttgart. The car is provided by BMW AG, Munich, under subcontract of Robert BOSCH GmbH, Stuttgart.

The person responsible for the data collection is Christoph Draxler (IPSK), Tel: +49-89-2866 9968, Fax: +49-89-2800362. 

Data recordings will take place from Jan 1999 to Dec. 1999. During the recording period, some recordings will be annotated to detect deviations and problems early. However, the main annotation work will have to be performed after the actual recordings because of man power limitations.

1.22 Resources for speaker selection

Speakers will be recruited from the following sources: 1) a speaker database maintained at the Department of Phonetics, 2) friends, family members, and relatives of speakers, 3) BOSCH and BMW employees, and 4) public calls for participation in local newspapers or the Internet. 

The speaker database will mainly be used to select speakers from specific geographic regions; the recording vehicle will then visit these regions and collect the speakers that are willing to participate. In order to reduce waiting-time, only larger cities will be visited (the assumption being that speakers can be picked up consecutively with little empty driving).

Once speakers have been recorded, they will be asked if they can name further people who might want to participate. If possible, these additional speakers should be nearby (e.g. same household, neigbourhood), so that they can be recorded upon short notice.

Our industrial partners have kindly agreed to allow those employees that will participate in the recordings to leave their office for the duration of the recording.

Finally, local newspapers are asked to report about the project and to publish a contact address where speakers can register for participation. Clearly, only newspapers of such regions that will be visited will be contacted.

1.23 Triggering media

Speakers are offered a considerable reward for their participation (~ 50 DM/25 Euro) per double session (~ 60 min). In addition, employees from the industrial partners are given a leave for the duration of the recordings.

1.24 Approach & instructions to speakers

In January 1999, an answering machine is set up where potential speakers can leave their name, address, telephone number, a proposed date on which a recording could be made, and whether they are registering one or more persons (e.g. spouses, partners, etc.). 

At the same time, a letter with a request for participation is sent to SpeechDat(II) speakers who had agreed to participate in future data collections; in this letter the phone number of the answering machine is given. 

This letter is adapted to the planned recording schedule: initially, residents near Munich are contacted; in a second distribution, the main focus is on Saxony and Thuringia, in further distributions, the remaining regions will be covered. Further calls for participation are published on the Internet. Here an online registration is possible via a form. Again, speakers are asked to propose a date for recording.

All potential speakers are contacted by phone to make a definitive appointment. A person with good social skills will be employed to make the appointments on the telephone. He or she will be responsible for the coordination of the speakers, and will determine the actual recording schedule together with the experimenter in the car.

In order to minimize the time required to pick up speakers, in some locations speakers are asked to come to a pick up point (in Munich, our lab; in other cities either hotel lobbies, university labs, etc.). We consider the incentive given to all speakers high enough for this extra effort. We always ask for at least two speakers, so that even if only one turns up at least one recording can be made.

The instructions to the speakers consist of a leaflet describing the project, the recording, and a statement about the insurance and legal details (e.g. that speakers will be liable if they violate traffic regulations). This leaflet is distributed either at the pick-up point or in the car. 

In the car, the technical setup is explained very briefly (number of microphones, display, recording procedure), and speakers are requested to sign a form in which they declare that they have read the leaflet and agree with both the contents of the leaflet and the fact that they will be recorded (on audio and optionally on video).

Finally, each driver is given the opportunity to accomodate himself or herself with the car. Automatic gear shifts are not very common in Germany (but most people have most of their driving lessons in automatic cars), so they are asked to perform a brake test (to see whether they incorrectly use the left foot for braking).

From the test recordings we performed we estimate a recording session to take about 40 minutes; if speakers agree to do a double session, this will take about 60 minutes. For every hour of recording we expect to have at about two extra hours of driving time, e.g. to pick up speakers, to instruct them, to have breaks during recording, and for car (petrol) or the equipment (media changes, backup, etc.) maintenance. Many recordings will take place outside regular working hours (early evening, weekend). In total, we expect to record about 3-4 speakers per recording day.

1.25 Planned speaker typology

The planned speaker typology is as follows: 50% male and female speakers, with ±2.5% of accuracy. For the recordings, Germany is divided into four regions (as described in SD1.12). These regions will be visited during the recordings until the number of recordings with speakers from these regions are proportional to the population or the SpeechDat-Car criteria are met. 

We attempt to have at least 20% of speakers from the three age groups 18-29, 30-44, and 45-59. We aim for this age distribution by trying to record whole families (parents and children).

1.26 Major riscs

The major risks in the recruitment schemes are that the response to the call for participation letter is very low, and that speakers do not show up for recordings. The first risk is reduced by writing only to those people who have already expressed their interest in participating, the second risk is taken care of by the high incentive.

Once speakers are in the car we do not expect major difficulties; instead, by making the recordings agreeable (nice car, punctual pick-up and limited duration of the recording) we expect speakers to provide names and addresses of further speakers. Also, speakers are asked to take the leaflet with them to show to other people.

1.27 Time schedule

Begin of recordings: Jan 99, end Dec. 99. Rate of recordings per month: 40; each recording consists of 2 sessions 10% oversampling (330 recordings planned).

Annotation during recordings: 20/month; after recordings: 30/month

Vocalis

1.28 Resources for speaker selection

We have been in contact with BSM (a large driving school in Britain) who have offered to assist us with speaker recruitment. A large part of the speakers will therefore be driving instructors. We will also be using a small number of Vocalis employees, their friends and their family. We will also rely on both these groups volunteering the names of other likely speakers.

As a backup we will contact universities and hospitals.

1.29 Triggering media

BSM have offered to contact specific drivers who satisfy the required criteria. From their point of view it will be arranged in the same way as a standard driving lesson.

The other speakers will be contacted through a combination of direct employee contact, phone and mail communication.

1.30 Approach & instructions to speakers

Appointments with the driving instructors will be made directly with the drivers concerned over the telephone. We will book their time in the same way as a lesson would normally be booked.

The employees, families and friends will be contacted directly by phone where times and pick up locations will be arranged.

Before the day of recording the speakers will be sent some basic information describing the purpose of the project and what their part will be. On the day itself they will be briefly shown the equipment and given clear instructions on how the recording process will take place. In the case of the employees, family and friends they will also be given time to familiarize themselves with the operation and handling of the car.

We plan to record 3 or 4 speakers a day over an 18 week period. Each speaker (2 sessions) is expected to take about one hour to complete. This will probably be slightly less for the driving instructors and slightly more for the employees, family and friends.

1.31 Planned speaker typology

We will be recording 50 speakers from each of the six main areas listed below.

· Scotland

· Northern England

· Wales

· Midlands

· East Anglia and South East

· West Country

We will target 50% male and 50% female speakers.

We will aim to have an even split between the three age ranges shown below.

17-30

31-45

46-60

As much as possible we will attempt to combine all of the above factors.

E.g. we will record eight 31-45 year old men from Scotland.

1.32 1.5
Major risks

Equipment failure while away from Vocalis site.

Nokia, DMI

1.33 Resources for speaker selection

Nokia Research Center has a register of hundreds of testees have expressed their willingness to participate database recordings or tests also in the future. Volunteers are from all parts of Finland and register covers all major Finnish dialects. 

It can be estimated that by calling to these volunteers a significant amount of testees can be recruited.

1.34 Triggering media

Every cooperative testee is asked to report their relatives and friends who possibly would be willingly and able to take part in SpeechDat-Car. There have been pretty good results reached by using this method, especially when recruiting foreigners living in Tampere area. Estimated result of this method is another 80-90 testees.

Employees of Nokia Research Center and their family members / friends certainly have relatives and friends living in other cities of Finland. By sending an e-mail to every employee of NRC Tampere and NRC Helsinki, total of 40 testees should easily be reached.

There are at least two more ways to recruit testees. One is that sports clubs are paid to recruit people and they can choose if they want to have e.g. sportsbag or certain sum of money per each acceptable testee. Finland is a real promised land of sports clubs and other societies and they are all registered, so it won't be difficult to find those clubs. When using this way of recruiting there is always a volunteer contact person in each city and he/she can be used in planning driving routes etc.

One way to recruit especially young people is to send messages to the universities of the country and ask them to publish them. These two ways can provide the rest of the testees.

1.35 Approach & instructions to speakers

Appointments with the testees are agreed over the phone case by case. Below, the detailed recording plan is given:
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Figure 1: Accurate division of Finland into dialect regions.

We have divided Finland into 12 dialect areas plus category of mixed dialects. In rough division used in SpeechDat-Car Finland is divided into 3 regions only (these 3 regions are collections of dialect areas). The total amount of testees is 300, that is, 25 testees per dialect area will be recorded according to the following table:

Table 1: Recording plan for different dialect areas

no
Locality
Testees
Dur
Break
Total
Road
Others
Days

1
Tampere
30
0,8
0,5
39
4
4,5
6,3

2
Lahti
12
0,8
0,5
15,6
4
1,8
2,9


Porvoo
12
0,8
0,5
15,6
4
1,8
2,9

3
Helsinki
30
0,8
0,5
39
4
4,5
6,3

4
Turku
26
0,8
0,5
33,8
4
3,9
5,6

5
Pori
12
0,8
0,5
15,6
4
1,8
2,9


Rauma
12
0,8
0,5
15,6
4
1,8
2,9

6
Seinäjoki
12
0,8
0,5
15,6
4
1,8
2,9


Vaasa
12
0,8
0,5
15,6
4
1,8
2,9

7
Kouvola
12
0,8
0,5
15,6
4
1,8
2,9


Lappeenranta
12
0,8
0,5
15,6
4
1,8
2,9

8
Joensuu
12
0,8
0,5
15,6
4
1,8
2,9


Kuopio
12
0,8
0,5
15,6
4
1,8
2,9

9
Jyväskylä
25
0,8
0,5
32,5
4
3,75
5,4

10
Kajaani
20
0,8
0,5
26
4
3
4,4

11
Rovaniemi
25
0,8
0,5
32,5
4
3,75
5,4

12
Oulu
12
0,8
0,5
15,6
4
1,8
2,9


Ylivieska
12
0,8
0,5
15,6
4
1,8
2,9











Testees: number of testees per location

Dur: duration of recordings of one testee in hours

Break: break between recordings of two testees

Total: Total recording time per location

Road: Route planning per location

Others: Unexpected delays per location

Days: Days needed per location

The calculations are based on assumption that one session will take 24 minutes. If that does not hold, the calculations must be updated.

The testees are shortly instructed in the beginning of each session. In addition, the testees may receive some material beforehand by mail.

1.36 Planned speaker typology

Goals for Finnish database age distribution are the following:

18 – 24 years
20%

25 – 29 years
23%

30 – 39 years
23%

40 – 49 years
18%

50 – 59 years
16%


Goal in gender distribution is at least 47% of both male/female.

Region distribution can be seen from table 1.

1.37 Major riscs

We see no major risks.

Lernout & Hauspie

1.38 Introduction

This is a preliminary recording and recruitment plan that is subject to major changes!

1.39 Resources for speaker selection

The resources from which the speaker selections are started are the database of a market research company supplemented with our own database of candidates.

1.40 Triggering media

Speakers will be contacted directly by phone and by mail.

1.41 Approach & instructions to speakers

A planning is drawn up per region, per day and per speaker for each 2 recording sessions. The recordings are executed per region. Recording locations are set up in different main regions. Appointments with the speakers are made and confirmed by phone and/or mail according to the planning. The mobile platform is driven to the location and the fixed platform free number is made accessible in the different regions.

Upon arrival speakers are welcomed, they are instructed and have some time to prepare themselves. 

It is expected that on average 6 speakers, 2 sessions each, can be recorded per day.

Example of instruction sheet and list of sentences to prepare for: N/A.

1.42 Planned speaker typology

In the existing databases are searched to obtain a regional distribution that agrees as much as possible with the accents spoken. Gender and age specifications are used to monitor the recordings for the recorded region and for the cumulated total.

1.43 Major risks

Risks are related to equipment malfunction and speakers refusing to drive while reading and recording. Equipment malfunction can be countered by backup equipment. Speaker not wanting to drive and read is only to be repaired by getting other speakers which will delay and increase the costs of recruiting and recording. 

Sonofon/CPK

1.44 Resources for speaker selection

Target Groups:

The recruiting plan address two superior target groups:

a) 150 SONOFON employees located in the respectively departments of SONOFON including various associates.

· Aalborg (Region 4)

· Aahus (Region 4)

· Kolding (Region 5)

· Herning (Region 4)

· Odense (Region 3)

· Copenhagen (Region 1)

b) 150 CPK contacts from earlier projects. The speakers recruited by CPK will be selected in the regions that can not be covered by SONOFON.

Each speaker will receive a symbolic reward for the participation and will furthermore participate in a competition.

1.45 Planned speaker typology

The 300 speakers to be recorded will be selected from 5 regions. These have been defined as a merging of some of the 11 geographical regions applied in the SpeechDat(II) project. 

The 11 geographical regions defined in SpeechDat(II) have been defined in order to cover the major regional variants of Danish as opposed to actual dialects.

The resulting merging into SpeechDat-Car regions is shown below. 

No
SpeechDat(II) Region
SpeechDat-Car Region, No.

1
Northern Zealand
1

2
Southern Zealand and Lolland Falster
2

3
Bornholm


4
Northern Funen
3

5
Southern Funen and islands


6
Northern Jutland
4

7
Western Jutland


8
Eastern Jutland


9
South and central Jutland
5

10
Western part of southern Jutland


11
Eastern part of southern Jutland


1.46 Major riscs

Critical success criteria:

· Drop-out rate of speakers expects to be approximately 50%

· Conditions of insurance for speaker and co-driver

· Permission from the Ministry of Traffic

1.47 Time schedule

SONOFON estimates each recording to last 1 man hours per speaker and expects to be able to complete 2 recordings per day.  

· The plan is to complete the recording of 30 persons per month (both CPK and SONOFON recordings).

· The time-period t10 includes the test-recordings of 6 persons, 2 recordings each.

Universitat Politècnica de Catalunya (UPC)

1.48 Resources for speaker selection

In the SpeechDat project, the UPC contacted with near 100 persons from universities from all Spain. Each one of these persons distributed between 50 and 200 sheets between students and student families. As a collateral result of the SpeechDat project, the UPC has a database of around 100 persons, which could collaborate on the recruitment and more than 5000 speakers distributed demographically and geographically. From this 300 speakers should be easily obtained.

1.49 Triggering media

It is planned (but still not decided) to pay the speakers (around 30 ECUS).

1.50 Approach & instructions to speakers

The recruitment strategy is based on collaborators around Spain. The driver will follow a planned route around each part of Spain (North, West, etc.). Before leaving, each collaborator will be asked to choose some persons as speaker with some demographic constrains. As general rule, the collaborator should provide the same number of male speakers as female ones. Furthermore, the collaborator should provide at least one person aged over 30 for each person aged under 30. The driver will telephone the collaborator persons to fix the exact day and time of the appointment. Two speakers will be picked up simultaneously to reduce the time of going to each recording environment, etc.

An instruction sheet will be sent to the recruitment collaborators and distributed to the speakers before the day of the recording. Furthermore, the driver will explain the project and the recording protocol to the speakers.

It is planned to record four speakers each day (8 sessions). 

The estimated times are:

· Pick-up the speakers and return to their place, instruct the speakers and go to the place of the recording: 1 hour (for each two speakers, therefore, for each four sessions).

· Recording of each session: 30 minutes.

1.51 Planned speaker typology

Four main regions have been defined for the project. At least 50 speakers will be recorded from each region. For each region, the recruitment plan considers the demographic and sex balance conditions required for the whole database (see D1.12)

Matra Nortel Communications

1.52 Resources for speaker selection

To have good success rates, we select only very motivated and co-operative peoples.

First, Matra plans to start to record employee of its own department (about twenty persons). The expected success rates is 100%.

In a second time, we plan to recruit speaker in its site in Bois d'Arcy (Paris area) and next in its others sites and subsidiaries. We plan to record, in this case, about 100 speakers with a success rate of 100%.

We also plan to recruit students in high-schools, engineers schools and universities. We plan to record, in this case, about 100 speakers with a success rate of 100%.

We plan, too, to ask to some of Speechdat II speakers if they are agree to make an others kind of record for Speechdat Car project. We have not yet estimate how many people can be recruit in this way an the hoped success rate.

To end and reach the needed speaker typology, we will ask to a recruiting company (as in Speechdat II project) to record the last speakers. For the last method we estimate an success rate of 100%.

1.53 Triggering media

To trigger Matra people, we will used :

· intranet,

· internal mail and paper.

· stands held at the entrance of the different restaurants of the Matra Nortel Group.

Other recruiting methods are planned also to be used :

· mailing,

· advertising (posters in schools and universities, regional newspapers,...)

· elderly and retired persons associations

· Junior Entreprises of Commercial schools

· companies specialised in recruiting (pool companies) 

In order to motivate persons, Matra plan to give gifts to the speakers.

Matra also plans to use godfather ship. This will consist in rewarding, still by means of gifts, the "best godfather" persons who has made lot of other speakers to be volunteer for Speechdat car recordings.

1.54 Approach & instructions to speakers

For persons of our department, we will arrange appointments during working hours and directly ask him/her to make his/her recordings. For these persons, we are not obliged to make the two calls the same day.

For others speakers, after selecting them, we will arrange with them and appointment by phone or mail. Few days before the appointment, we remind it to him and fix an appointment place.

Before starting the real recording, we will give to the speaker several information concerning the recording procedure : information about the goal of the project, duration of the two recording sessions which has been already given to speaker to motivate him to participate to these recordings and new information on the way of making recordings in car with safety recommendations

Matra estimates a call duration to 45 minutes and plan to record between 2 and 3 speakers a day (i.e. 4 to 6 sessions per day).

Example of instruction sheets and other material given to the speakers are not yet defined and will be provided next.

1.55 Planned speaker typology

· Regions distribution

The French language will use the same region that has been defined in Speechdat II project. These regions are : 

1
Ile de France
(Paris and its suburban area)

2
North - West
(Haute-Normandie, Basse-Normandie, Bretagne, Centre, Pays de la Loire)

3
North - East
(Nord-Pas-de-Calais, Picardie, Champagne-Ardenne, Alsace, Lorraine, Bourgogne, Franche-Comté)

4
South - East
(Auvergne, Rhône-Alpes, Languedoc-Rousilllon, Provence-Côte d'Azur, Corse)

5
South - West
(Poitou-Charente, Limousin, Aquitaine, Midi-Pyrénées)

The Speechdat-car regions are indicated in the following map.
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· Planned speakers typology 

Age versus Gender


0 - 15
16 - 30
31 - 45
46 - 61
 61 and +


M
0% (0)
16% (48)
16% (48)
16% (48)
2% (6)
50% (150)

F
0% (0)
16% (48)
16% (48)
16% (48)
2% (6)
50% (150)


0% (0)
32% (96)
32% (96)
32% (96)
32% (96)
100% (300)

Regions versus Gender


1
2
3
4
5


M
0% (0)
16% (48)
16% (48)
16% (48)
2% (6)
50% (150)

F
0% (0)
16% (48)
16% (48)
16% (48)
2% (6)
50% (150)


0% (0)
32% (96)
32% (96)
32% (96)
32% (96)
100% (300)

1.56 Major riscs

Riscs in the recruitment  are identified in all recruitment techniques which do not involve a direct contact with the persons (advertising, internet, …). As stands and direct contact approaches (done by Matra) may be very costly in time and money, it can be decided to subcontract for some parts of the recruiting to Junior Entreprises and, if really problematic, to specialised recruitment companies.

1.57 Time schedule

Matra estimates a call duration to 45 minutes (1 session).

We plan to start recording mid-T9 (mid-January 1999) and to record between 2 and 3 speakers per day (i.e. 4 or 6 sessions per day).

For annotation task, we plan to make annotation of 5 calls (sessions) by annotator and per day. So for 600 sessions we need 120 days. It is planned to annotate in first 4 months after start of recordings 50 sessions per month and end at a pace of 90 sessions per month : one annotator will be required for this job and during the first 4 months he will work half-time or could share his work with help on recruitment task if needed.

Appendix A – Time Schedule, Recordings and Annotations


T9
T10
T11
T12
T13
T14
T15
T16
T17


R
A
R
A
R
A
R
A
R
A
R
A
R
A
R
A
R
A

NOKIA/DMI
24

48

48

48
24
48
48
48
48
48
48
48
48
48
48

cumulated
24
0
72
0
120
0
168
24
216
72
264
120
312
168
360
216
408
264

SON./CPK


60

60

60

60
60
60
60
60
60
60
60
60
60

cumulated


60
0
120
0
180
0
240
60
300
120
360
180
420
240
480
300

UPC


20
20
112



80
80
100
80
156
80

80



cumulated


20
20
132
20
132
20
212
100
312
180
468
260
468
340
468
340

Alcatel



















   cumulated


10
12
80
40
140
100
200
160
260
220
320
260
340
320
400
340

Knowledge


20
12
56
42
56
42
56
42
56
42
56
42
50
42
50
42

   cumulated


20
12
76
54
112
96
188
138
244
180
300
222
350
264
400
306

UM



















   cumulated
20
20
40
20
100
60
180
100
260
140
340
180
420
220
500
260
580
300

MATRA
40
0
80
50
80
50
80
50
80
50
80
90
80
90
80
90
0
90

cumulated
40
0
120
50
200
100
280
150
360
200
440
290
520
380
600
470
600
560


T18
T19
T20
T21
T22
T23
T24


R
A
R
A
R
A
R
A
R
A
R
A
R
A

NOKIA/DMI
48
48
48
48
48
48
48
48

48

48

48

cumulated
456
312
504
360
552
408
600
456
600
504
600
552
600
600

SON./CPK
60
60
60
60

60

60

60





cumulated
540
360
600
420
600
480
600
540
600
600
600
600
600
600

UPC

80
132
80

80

20







cumulated
468
420
600
500
600
580
600
600
600
600
600
600
600
600

Alcatel















   cumulated
440
400
480
440
520
480
560
520
560
520
600
560
600
600

Knowledge
50
42
50
42
50
42
50
42
0 
42
0
42
0
42

   cumulated
450
348
500
390
550
432
600
474
600
516
600
558
600
600

UM















   cumulated
660
340
660
400
660
460
660
520
660
580
660
600
660
600

MATRA
0
40













cumulated
600
600
600
600
600
600
600
600
600
600
600
600
600
600
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